Gymglish 1/2
Business English
Target: Adult non-beginners
Levels: A2-B1 to C2
Length: 6, 12 or 24 month certiﬁed training programs
User languages: English, French, German, Spanish, Vietnamese, Portuguese, Dutch,
Swedish, Korean, Hebrew, Arab, Russian, Chinese, Italian, Greek
Includes: international business English (American, British and more), diﬀerent
accents, business situations, verbal and written exchanges, presentations, etc.

The story
Growing up as an apprentice to his perfumer grandfather in
Montmartre, Bruno Delavigne had dreams of starting his own
business in San Francisco and expanding it. But when a suspicious
"accident" robbed him of his sense of smell, Bruno was forced to
take a diﬀerent route to success...
Cultural content
An authentic sample of English-speaking culture is presented at the
bottom of each lesson. These include excerpts from cinema, series,
songs, etc. (USA, UK, Australia, etc).
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Personalization of lessons by theme
All Gymglish content is incorporated into a teaching process that aims to improve the learner’s oral and written comprehension, enrich their
vocabulary and familiarize them with current expressions and phrases in the business world.

Priorities
Oral comprehension, written comprehension, business English

Accents
English, American, Australian, Indian, Scottish, Chinese, Japanese, Brazilian,
French, etc.

Everyday life
Travel, current events, arts & culture, cultural diﬀerences, media, science and
technology, leisure, health, nature and the environment, music, etc.

Culture & Arts (PREMIUM and PRO only)
Literature, music, cinema, theatre, comics, ﬁne arts, history, etc.

Business (PREMIUM and PRO only)
Correspondence, telephone conversations, negotiation, appointments,
presentations and speeches, job interviews, etc.
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Frantastique 1/2
French as a Foreign Language
Target: Adult n-beginners, non-native speakers
Levels: A2 to C2
Length: 6, 12 or 24 month certiﬁed training program
User languages: English, French, German, Spanish, Portuguese, Dutch, Swedish,
Hebrew, Arab, Russian, Chinese, Italian
Includes: Everyday French, travel, business, etc. Diﬀerent accents, professional
situations, verbal and written exchanges, presentations, etc.

The story
On a French-speaking planet, an Intergalactic agency staﬀed by
humans and aliens defrosts Victor Hugo to act as a guide to
Francophone culture and life. Victor Hugo is reanimated in order to
help guide the agency through a linguistic mineﬁeld, but ﬁrst, Victor
and co must bring mustard from Earth in order to avoid a bloody
revolution.

Hey Adrien,
It’s time for your workout!

Start lesson

Cultural content
A sample of authentic French-speaking culture is presented at the
bottom of each lesson. These include excerpts from the cinema,
literature, quotations (France, Canada, Africa, Belgium, Switzerland,
etc.).
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Personalization of lessons by theme
All Frantastique content is incorporated into a teaching process that aims to improve the learner’s oral and written comprehension, enrich
their vocabulary and familiarize them with current expressions and phrases in various sectors.

Priorities
Oral comprehension, written comprehension, culture and business

Everyday life
Conversation and discussions, written correspondence, expressions and
proverbs, press and media, science, technology, slang, insults, street
language, etc.

Accents
French accent (France), accents from the South of France, Quebec, Belgium,
Switzerland, non-French speaking countries.

Culture & Arts (PREMIUM and PRO only)
Literature, music, cinema, theatre, comics, ﬁne arts, history, etc.

Business (PREMIUM and PRO only)
Medicine, banking and negotiation, tourism, human resources, economy and
ﬁnance, information technology, law and justice, business exchanges,
presentations and speeches

Frantastique ortho 1/2
Spelling and written expression in French
Target: French-speaking natives, high level French speakers
Length: 6, 12 or 24 month certiﬁed training program
User language: French
Includes: spelling, grammar, written expression, syntax and advanced
vocabulary. Business situations, written correspondence, emails, etc.

The story
Following the sudden resignation of their colleague Youppi, the AIGF
team, an intergalactic corporation dedicated to the promotion of the
French language, must ﬁnd a replacement. Victor Hugo is defrosted to
guide the group through this spelling and linguistic mineﬁeld. But ﬁrst,
Victor must ﬁnd some mustard before lunchtime in order to avoid a
bloody revolution in the canteen...
Cultural content
A sample of authentic French-speaking culture is presented at the
bottom of each lesson. These include excerpts from the cinema,
literature, quotations (France, Canada, Africa, Belgium, Switzerland,
etc.).
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Personalization of lessons by theme
All Frantastique Orthographe content is integrated into a teaching process that aims to improve the learner’s grammar, spelling and written
expression. The program revises key diﬃculties with the French language identiﬁed by our team of experts.

Priorities
Life in the workplace, grammar and syntax, spelling, conjugation, vocabulary
development, business French.

Everyday life
Formal correspondence, administrative issues, expressions and proverbs,
travel and transport, gastronomy and restaurants.

News / Current Aﬀairs
Ecology, nature and the environment, politics, press and media, health and
medicine, new technology and the Internet, economics

Culture & Arts (PREMIUM and PRO only)
Literature, music, cinema, theatre, comics, ﬁne arts, history, etc.

Business (PREMIUM and PRO only)
Economics and ﬁnance, banking and negotiations, human resources, law and
justice, business exchanges, presentations and speeches, job seeking.

Wunderbla 1/2
Business German
Target: Adult non-beginners
Levels: A2 to C1
Length: 6, 12 or 24 month certiﬁed training program
User languages: English, French
Includes: international business German diﬀerent accents, business situations,
verbal and written exchanges, presentations, etc.

The story
When her estranged grandmother unexpectedly leaves the family
hotel to her, Ana Brandenbutt must weigh dropping everything and
moving from Basel to Berlin. When given the choice to sell the hotel
or run it, Anna must decide between facing her old demons and
returning to her promising career as a surgeon. A diverse staﬀ of
nincompoops and weirdos populate this universe.
Cultural content
A sample of authentic German-speaking culture is presented at the
bottom of each lesson. These include excerpts from the cinema,
literature and quotations.

7

Wunderbla 2/2

8

Personalization of lessons by theme
All Wunderbla content is incorporated into a teaching process that aims to improve the learner’s oral and written comprehension, enrich their
vocabulary and familiarize them with current expressions and phrases in the business world.

Priorities
Oral comprehension, written comprehension, culture and business

Accents
German, Austrian, Swiss...

Everyday life
Travelling, current aﬀairs, arts & culture, cultural diﬀerences, media,, science,
leisure, nature and the environment, new technology, music...

Culture & Arts (PREMIUM and PRO only)
Literature, music, cinema, theatre, comics, ﬁne arts, history, etc.

Business (PREMIUM and PRO only)
Correspondence, telephone conversations, negotiation, appointments,
presentations and speeches, job interviews, etc.

Hotel Borbollón 1/2
Business Spanish
Target: Adult non-beginners
Levels: A2 to C1
Length: 6, 12 or 24 month certiﬁed training program
User languages: English, French
Includes: international business Spanish diﬀerent accents, business situations,
verbal and written exchanges, presentations, etc.

The story
Following the unexpected death of her century-old grandmother,
Ana Borbollon is forced to choose between her successful career as
a surgeon in Buenos Aires and taking over her family's struggling
hotel in Madrid. The choice is made harder by the hotel's staﬀ, a
crew of misﬁts with various personality disorders and personal
agendas.
Cultural content
A sample of authentic Spanish-speaking culture is presented at the
bottom of each lesson. These include excerpts from the cinema,
literature and quotations.
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Personalization of lessons by theme
All Hotel Borbollón content is incorporated into a teaching process that aims to improve the learner’s oral and written comprehension, enrich
their vocabulary and familiarize them with current expressions and phrases in the business world.

Priorities
Oral comprehension, written comprehension, culture and business

Accents
Spanish, Catalan, Argentinian, Chilian, Mexican, Colombian...

Everyday life
Travelling, current aﬀairs, arts & culture, cultural diﬀerences, media,, science,
leisure, nature and the environment, new technology, music...

Culture & Arts (PREMIUM and PRO only)
Literature, music, cinema, theatre, comics, ﬁne arts, history, etc.

Business (PREMIUM and PRO only)
Correspondence, telephone conversations, negotiation, appointments,
presentations and speeches, job interviews, etc.

